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Hotel Booking Index Calculation

H O T E L B O O K I N G I N D E X

Components

1. Travel l ikelihood (nex t  th ree months) – 50%

1a Le isure t rave l  l i ke l ihood – 23.5%

1b Bus iness t rave l  l i ke l ihood – 26.5%

Qtext :  How l ike ly,  i f  a t  a l l ,  a re  you  to  t rave l  overn ight  fo r  the  fo l lowing in  the  nex t  
th ree months? 

2. Self-assessment of household f inancial security – 30%

Qtext :  How would  you  ra te  your  household ’s  f inancia l  secur i t y  r igh t  now?

3. Preference to stay in hotels for travel (nex t  th ree months) – 20%

Qtext :  I f  you  were to  t rave l  overn ight  fo r  le isure/vacat ion in  the  nex t  th ree  months ,  
wh ich o f  the  fo l lowing types  o f  accommodat ions  would  you  be  most  l i ke ly  to  
s tay  in?

26.5%

23.5%30%

20%

Factors Weight ing in 
Index Calculat ion

Methodology: This poll was conducted between October 14 – 16, 2022 among a sample of 4000 U.S. adults. The interviews were conducted online and the data were weighted to 
approximate a target sample of adults based on gender, age, race, educational attainment, and region. Results from the full survey have a margin of error of plus or minus 2 percentage points.
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The short-term outlook for the hotel industry is very good based on Morning 
Consult and AHLA’s blended average of relevant factors – travel likelihood, financial 
wellness, and a preference for hotels over alternative lodging options.

H O T E L B O O K I N G I N D E X
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The 7.1/10 composite rating was bolstered by Americans’ high self-reported 
financial security and a strong outlook for business travel in the next three months.

H O T E L B O O K I N G I N D E X

Metric Score Achieved
Maximum

Score
Attainment

Leisure travel likelihood 1.30 2.35 55%

Business travel likelihood 2.09 2.65 79%

Preference for hotel stay in 
upcoming travel

1.32 2 66%

Personal financial security 2.36 3 79%

TOTAL (HBI): 7.07 10.0 71%

Total index score may not match sum of individual metric scores due to rounding.
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59% l i ke ly  to  t rave l  f o r  bus iness

Among employed adults whose jobs involve some degree of travel, three-in-five are likely to 
stay overnight once or more in the next three months for business. More than one-third 
(39%) of all U.S. adults are likely to travel for leisure in the next three months.

U P C OM IN G T R AV E L  P L AN S

How likely, if at all, are you to travel overnight for the following in the next three months?

11% 16% 17%

22% 13% 11%

17% 11% 9% 19%

23% 14% 8% 8%

Leisure or vacation travel

Business travel**

Absolutely certain About 50-50 Absolutely will NOT

* * As k e d  o f  e m p lo ye d  a d u l t s  wh o s e  j o b s  i n vo l ve  b u s in e s s  t r a ve l  ( n =1 0 3 6 )

39% l i ke ly  to  t rave l  f o r  le isure
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Among those absolutely certain to travel in the next three months, a majority would 
be most likely to stay in a hotel over other lodging options (Airbnb, with family, etc.).

L O D GI N G P R E FER EN C E S

If you were to travel overnight for leisure/vacation in the next three months, which of the following types of accommodations would you 
be most likely to stay in?

24%

14%

3%
4%

54%

Resu l ts  shown among those certain  to  t rave l  in  the  next  th ree months  (n=799)
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A plurality of U.S. adults (25%) rate their own household’s financial security 5 out of 10, 
though an even higher share (28%) feel very comfortable financially (reporting an 8, 9, or 10).

F I N AN C I AL  S E C U R ITY

Financial security refers to your household's ability to comfortably pay for necessities while still having money left over for non-
essentials. How would you rate your household's financial security right now? Please rate on a scale of 0 to 10, with 0 being 'unable to 
pay for basic monthly expenses' and 10 being 'able to spend freely on non-essentials'.

5%

3%

3%

4%

5%

6%

9%

25%

12%

15%

13%

10 – able to spend freely on non-essentials

9

8
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5 – able to pay bills and buy essentials, but no
money left over

4
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0 – unable to pay bills and/or make essential
purchases

20%

55%

28%


